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Global Rev Gen (GRG) 

We are a full integrated 
agency collective 
specialising in Digital 
Media Buying and 
strategic consultancy. 

Sydney – Melbourne - Brisbane - Cebu - London – Belgrade- Vancouver



Agenda 
Part 1 – Tech Innovation Trends
Part 2 – Localisation Trends and 
Campaign Case Studies 
Part 3 - Future Proofing 
Group Discussion and Q&A



Part 1 – Tech 
Innovation 
Trends









Key 
Considerations
AI is evolving 
Trend Snapshot 
Risk Management 
Landscape Change 
Framework Development 
Fear Vs Truth 
Blended Marketing and Comms 

UNESCO Framework 
A human rights approach to AI 
https://www.unesco.org/en/artificial-
intelligence/recommendation-ethics

https://www.unesco.org/en/artificial-intelligence/recommendation-ethics
https://www.unesco.org/en/artificial-intelligence/recommendation-ethics


Experienced 
Reality 



Generative AI



Marketing 
Automation 



Creative 
Enhancements
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QuantPlus Photoshoot for ACU

Multicultural group shot Built Environment

Indoor Environment



Director and Governance Courses



QuantPlus Lite



Part 2 – 
Localisation 





Ripudaman - Video 



The Creatives
Bahasa Creative English Creative



$12,000

Split Test Results

$$$ Leads CR CPL

0.57% $58.82

$12,000

$$$ Leads CR CPL

204 0.42% $383.33

Benchmarks  

204

31 • High Cost of Media

• Lower CR

• Low Leads Volume

• High CPL

• Low Cost of Media

• Higher CR

• High Leads Volume

• Low CPL



Creators Showcase

Theme: Lifestyle & 
CQU highlights

TikTok’s short-form content allowed creators to be creative with CQU’s messaging. Paired with high audience volume, CQU achieves 
incredible reach and engagement within the campaign.

Theme: Destination Theme: Personal Experience 
& CQU highlights



Views and engagement by countries

Philippines market have come out to be the strongest market in terms of views and engagement metrics



Traditional Media Services



Creative Services (Landing Pages)



Part 3 – Future 
Proofing 







Workshop Roundtable: 

1. What is the biggest trend you are 
preparing for? 

2. What is the current challenge you 
face as an education entity?

3. What can you do to prepare for 
change?

Additional Resources
 

https://globalrevgen.com/international-market-insights/

Sydney- Melbourne - Brisbane - Cebu - London – Belgrade – Vancouver 

GLOBAL REV GEN

https://globalrevgen.com/international-market-insights/
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